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1. INTRODUCTION

In the 21st century, the role of higher education institutions (HEIs) has transcended the traditional boundaries of teaching
and research. They are increasingly recognized as powerful engines for social change, economic development, and environmental
stewardship (Godemann et al., 2014). This expanded mandate is encapsulated in the concept of university social responsibility
(USR), which posits that universities, like corporations, have an obligation to act for the benefit of society at large (Vallaeys, 2014).
This responsibility extends across a spectrum, from contributing to the local economy and adhering to legal frameworks to upholding
ethical standards and engaging in philanthropic activities (Khuong,2021).

Parallel to the rise of USR is the global imperative for sustainability. The United Nations' Sustainable Development Goals
(SDGs) have galvanized organizations worldwide to re-evaluate their operations and strategies through a sustainability lens (Leal
Filho et al., 2018). Within this context, sustainable organizational behavior (SOB) emerges as a critical construct. SOB refers to the
actions and practices of individuals and groups within an organization that support its long-term environmental, social, and economic
health (Dyllick & Hockerts, 2002). For a university, this translates into energy-efficient campus management, fair labor practices,
community engagement, and the generation of knowledge that supports sustainable development.

The central premise of this study is that a university's commitment to social responsibility is a key driver of sustainable
organizational behavior among its affiliates (faculty and staff). When an institution demonstrates a genuine concern for its
stakeholders and the planet, it is hypothesized to foster a culture where employees are more likely to align their own behaviors with
these sustainability goals. This internal cultural shift is crucial for the authentic implementation of a university's SR strategy (Senge
et al., 2007).

This research focuses on two Iraqi universities: the University of Babylon, a long-established public institution, and the
University of the Future, a private university with a more recent founding. This comparative lens allows for an exploration of
whether institutional age, type (public vs. private), and strategic orientation influence the relationship between SR and SOB. By
analyzing the perceptions of affiliates at these two institutions, this study aims to provide empirical evidence on how social
responsibility is perceived and translated into sustainable behaviors within the Iraqi higher education sector, a context that has
received limited scholarly attention.

2. LITERATURE REVIEW
2.1. The Evolution of Social Responsibility in Higher Education

The concept of corporate social responsibility (CSR), famously conceptualized by Carroll (1991) as a pyramid comprising
economic, legal, ethical, and philanthropic responsibilities, has been adapted to the university context as USR. The economic
responsibility for a university involves operating efficiently, contributing to the local economy through job creation, and producing
graduates who enhance the national workforce. Legal responsibility requires strict adherence to educational regulations, labor laws,
and accreditation standards. Ethical responsibility goes beyond mere compliance, demanding that the university operates with
fairness, integrity, and respect for all stakeholders, including students, staff, and the community (Vallaeys, 2014). Finally,
philanthropic responsibility involves actively contributing to the community through volunteer programs, public lectures, cultural
events, and partnerships with local organizations (Ghobadian & O'Regan, 2006).

Recent literature emphasizes that USR is not a peripheral activity but should be integrated into the core mission and strategy
of the university (Larran Jorge & Andrades Pefia, 2015). It is about "walking the talk"—ensuring that the principles taught in the
classroom are reflected in the university's own operations and governance (Deem, 2025) This integration is seen as crucial for
building institutional legitimacy and public trust in an era of increased scrutiny and accountability (Tilbury, 2011).

2.2. Defining Sustainable Organizational Behavior (SOB)

Sustainable organizational behavior is the practical manifestation of an organization's commitment to sustainability. It is
rooted in the "triple bottom line" framework, which balances people, planet, and profit (or, in the university context, people, planet,
and performance) (Elkington, 1998). SOB can be broken down into three key dimensions:

1. Environmental Sustainability Behavior: Actions that minimize the institution's negative impact on the environment.
This includes energy conservation, waste reduction and recycling, water conservation, and promoting sustainable
transportation (Lozano, 2011).

2. Social Sustainability Behavior: Practices that enhance the well-being of employees, students, and the wider community.
This includes ensuring equity and diversity, promoting health and safety, fostering a supportive work environment, and
engaging in community development initiatives (Dyllick & Hockerts, 2002).

3. Economic Sustainability Behavior: Decisions that ensure the long-term financial viability and economic contribution of
the institution. This involves responsible financial management, investing in sustainable infrastructure, and fostering
innovation that leads to long-term value creation (Adams & McNicholas, 2007).

For affiliates of a university, SOB can range from simple acts like turning off lights and recycling paper to more complex
behaviors like integrating sustainability concepts into curricula, participating in community outreach, and advocating for ethical
procurement policies (Ferrer-Balas et al., 2008).
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2.3. The Link Between Social Responsibility and Sustainable Behavior

The theoretical link between an organization's social responsibility stance and the sustainable behavior of its members can
be explained through several mechanisms. Social Identity Theory suggests that individuals derive part of their identity from the
groups to which they belong (Tajfel & Turner, 1979). When a university has a strong, positive identity as a socially responsible
institution, its affiliates are more likely to internalize this identity and act in ways that are consistent with it (Ashforth & Mael,
2024).

Furthermore, Stakeholder Theory posits that organizations have a duty to create value for all their stakeholders, not just
shareholders (Freeman, 1984). A university that actively engages with and responds to the needs of its stakeholders (students, staff,
community, government) creates a sense of shared purpose and psychological ownership among its affiliates (Pierce et al., 2003).
This, in turn, motivates them to contribute to the organization's well-being by adopting sustainable behaviors.

Empirical studies in the corporate world have consistently shown a positive relationship between perceived CSR and
employee pro-environmental and pro-social behaviors (Rupp et al., 2013). In the higher education context, research suggests that
universities that are leaders in sustainability reporting and implementation tend to have higher levels of student and staff engagement
in sustainability initiatives (Leal Filho et al., 2019). However, the specific nature of this relationship within the unique cultural and
institutional landscape of Iraqi HEIs remains underexplored, providing the primary motivation for this study.

3. METHODOLOGY
3.1. Research Design and Approach

This study employed a descriptive, quantitative research design. A descriptive approach is appropriate for systematically
describing the characteristics of a population or phenomenon (Creswell & Creswell, 2018). The quantitative nature of the research
allowed for the collection of numerical data, which was then statistically analyzed to identify patterns, correlations, and differences
between the two universities.

3.2. Population and Sampling

The target population for this study consisted of all academic and administrative staff affiliates at the University of Babylon
and the University of the Future. The total population size was estimated to be over 4,000 individuals. Given the large and dispersed
nature of the population, a stratified random sampling technique was used. The population was stratified by university (Babylon vs.
Future) and by employee type (academic vs. administrative) to ensure a representative sample.

A sample size of 300 was determined using the Krejcie and Morgan (1970) table for a population of this size, which
provides a 95% confidence level with a 5% margin of error. The questionnaire was distributed electronically and in hard copy. A
total of 300 questionnaires were distributed, and 280 were returned completed and valid, yielding a response rate of 93.3%, which
is considered excellent for survey research.

3.3. Research Instrument
A structured questionnaire was developed as the primary data collection tool. The instrument was adapted from validated
scales used in prior research on CSR and SOB (e.g., Turker, 2009; Bansal & Roth, 2000) and modified to fit the university context.
The questionnaire consisted of three parts:
e Part 1: Demographic Information: This section collected data on respondents' university, gender, age, educational level,
and years of experience.
e Part 2: Social Responsibility Scale: This scale measured affiliates' perceptions of their university's social responsibility
across four dimensions (Carroll's Pyramid):
o  Economic Responsibility (4 items)
o Legal Responsibility (4 items)
o Ethical Responsibility (4 items)
o Philanthropic Responsibility (4 items)
e Part 3: Sustainable Organizational Behavior Scale: This scale measured the self-reported sustainable behaviors of
affiliates across three dimensions:
o Environmental Sustainability Behavior (5 items)
o Social Sustainability Behavior (5 items)
o Economic Sustainability Behavior (4 items)
All items were measured on a 5-point Likert scale, ranging from 1 (Strongly Disagree) to 5 (Strongly Agree). Higher scores
indicated a higher perception of SR or a greater practice of SOB.

3.4. Validity and Reliability

To ensure the content validity of the instrument, the questionnaire was reviewed by a panel of five experts in the fields of
educational management and business administration. Their feedback was incorporated to refine the wording and clarity of the
items.
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The reliability of the scales was assessed using Cronbach's Alpha coefficient. The results indicated high internal
consistency for all scales and sub-scales (see Table 1). All Alpha values were above the 0.70 threshold recommended by Nunnally
(1978), confirming the instrument's reliability.

Table 1: Reliability Analysis (Cronbach's Alpha) for Research Variables

Variable Dimension Number of Items Cronbach's Alpha
Social Responsibility Economic Responsibility 4 0.812

Legal Responsibility 4 0.856

Ethical Responsibility 4 0.889

Philanthropic Responsibility 4 0.843

Overall SR Scale 16 0.921
Sustainable Org. Behavior Environmental Behavior 5 0.874

Social Behavior 5 0.861

Economic Behavior 4 0.803

Overall SOB Scale 14 0.908

The reliability analysis confirms that the measurement instrument is highly consistesii@nel The overall Cronbach's
Alpha for the Social Responsibility scale (0.921) and the Sustainable Organizational Behavior scale (0.908) are both excellent,
indicating that the itemsvithin each scale effectively measure the same underlying construct. The individual dimensions also
demonstrate strong reliability, justifying their use in subsequent analyses.

3.5. Data Analysis Procedure

The collected data were coded and entered into SPSS version 26. The following statistical analyses were performed:

1. Descriptive Statistics: Frequencies, percentages, means, and standard deviations were used to describe the demographic
profile of the respondents and the overall levels of SR and SOB.

2. T-tests: Independent samples t-tests were conducted to compare the mean scores of SR and SOB between the University of
Babylon and Al-mustagbal University.

3. Correlation Analysis: Pearson's correlation coefficient (r) was used to examine the strength and direction of the relationship
between the overall SR variable and the overall SOB variable, as well as between their respective dimensions.

4. Regression Analysis: A simple linear regression was performed to determine the extent to which SR could predict SOB. A
multiple regression analysis was also conducted to see which dimensions of SR were the strongest predictors of SOB.

4. FINDINGS AND DATA ANALYSIS

4.1. Demographic Characteristics of the Sample

The demographic profile of the 280 respondents is presented in Table 2.
Table 2: Demographic Characteristics of the Sample (N=280)

Characteristic Category Frequency Percentage
University University of Babylon 145 51.8%
University of the Future 135 48.2%
Gender Male 168 60.0%
Female 112 40.0%
Age 20-30 years 45 16.1%
31-40 years 112 40.0%
41-50 years 78 27.9%
Over 50 years 45 16.1%
Education Level Bachelor's Degree 95 33.9%
Master's Degree 125 44.6%
PhD / Doctorate 60 21.4%
Years of Experience Less than 5 years 88 31.4%
5-10 years 95 33.9%
11-15 years 52 18.6%
More than 15 years 45 16.1%

The sample is welbalanced between the two universities. The majority of respondents are male (60%), aged between :
and 40 (40%), and hold a Master's degree (44.6%). The distribution of years of experience is fairly even, with a shefatioonce
amory those with 510 years of service. This diverse profile enhances the generalizability of the findings within the studiec
institutions.
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4.2. Descriptive Statistics for Main Variables
Table 3 shows the mean scores and standard deviations for the main research variables.

Table 3: Descriptive Statistics for Social Responsibility and Sustainable Organizational Behavior

Variable Dimensions Mean Std. Deviation Interpretation
Social Responsibility Economic 3.85 0.71 High
Legal 412 0.68 High
Ethical 3.91 0.79 High
Philanthropic 3.68 0.84 Moderate
Overall SR 3.89 0.65 High
Sustainable Org. Behavior Environmental 3.72 0.88 High
Social 4.05 0.75 High
Economic 3.81 0.82 High
Overall SOB 3.86 0.72 High

The mean scores for all dimensions of both Social Responsibility (SR) and Sustainable Organizational Behavior (SOB) «
above the midpoint of the-point scale (3.0), indicating a generally positive perception and practice. The overall mean for SR is
3.89,and for SOB is 3.86, both interpreted as "High." Among SR dimensions, Legal Responsibility is perceived as the strong
(Mean=4.12), while Philanthropic Responsibility is perceived as the lowest, though still at a mtmbrgkelevel (Mean=3.68).

For SOB, Social Behavior scores the highest (Mean=4.05), and Environmental Behavior, while still high, scores the lowe
(Mean=3.72).

4.3. T-test for Differences Between Universities
An independent samplesdst was conducted to compare the perceptions of affiliates at the University of Babylomanstadbal
University.

Table 4: T-test Results for SR and SOB by University

Variable University N Mean Std. Dev. t-value p-value  Significance

Overall SR Babylon 145 3.95 0.62 1.834 0.068 Not Significant
Al-mustagbal 135 3.82 0.67

Overall SOB Babylon 145 3.90 0.70 0.876 0.382 Not Significant
Al-mustaqgbal 135 3.81 0.74

The ttest results show no statistically significant difference (p > 0.05) in the overall perception of Social Responsibility o
the practice of Sustainable Organizational Behavior between the two universities. While the mean scores for the University
Babylon are slightly higher, these differences are not large enough to be considered statistically significant. Thighatggests
despite their different histories and governance models, there is a comparable level of engagement with SR and SOBate®wng affi
at both institutions.

A more detailed comparison of the SR dimensions is shown in Table 5.

Table 5: T-test Results for SR Dimensions by University

SR Dimension University Mean Std. Dev. t-value p-value Significance

Economic Babylon 3.88 0.69 0.654 0.514 Not Significant
Al-mustaqgbal 3.82 0.73

Legal Babylon 4.15 0.66 0.612 0.541 Not Significant
Al-mustaqgbal 4.08 0.70

Ethical Babylon 3.84 0.80 -1.274 0.204 Not Significant
Al-mustaqgbal 3.99 0.77

Philanthropic Babylon 3.81 0.81 2.612 0.009 Significant
Al-mustaqgbal 3.54 0.85

A more nuanced picture emerges when examining the dimensions of SR. There is a statistically significant difference (p <
0.05) in the perception of Philanthropic Responsibility. Affiliates at the University of Babylon perceive their institution as being
more philanthropically responsible (Mean=3.81) than those at the University of the Future (Mean=3.54). This may reflect the longer-
standing community ties and public service mission of the older, public university. Interestingly, the University of the Future scored
slightly (though not significantly) higher on Ethical Responsibility, which could be part of its newer, mission-driven branding.
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4.4. Correlation Analysis
Pearson's correlation was used to test the relationship between Social Responsibility and Sustainable Organizational Behavior.
Table 6: Pearson Correlation between SR and SOB Variables

Overall SOB Environmental Behavior Social Behavior Economic Behavior
Overall SR .682 .621 .634 .598

(p <0.01) (p<0.01) (p<0.01) (p<0.01)
Economic SR Sl 456 489 502

(p<0.01) (p<0.01) (p<0.01) (p<0.01)
Legal SR 487 421 501 478

(p<0.01) (p<0.01) (p<0.01) (p<0.01)
Ethical SR .645 .601 .612 .589

(p<0.01) (p<0.01) (p<0.01) (p<0.01)
Philanthropic SR 598 534 .621 .543

(p<0.01) (p<0.01) (p<0.01) (p<0.01)

The correlation matrix reveals a strong, positive, and statistically significant relationship (r = .682, p < 0.01) between the
overall perception of Social Responsibility and the practice of Sustainable Organizational Behavior. This supports the main
hypothesis of the study. All dimensions of SR are positively correlated with all dimensions of SOB. The strongest correlations are
found between Ethical SR and overall SOB (r = .645), and between Philanthropic SR and Social Behavior (r =.621). This suggests
that when affiliates perceive their university as being ethical and philanthropic, they are most likely to engage in sustainable
behaviors, particularly those of a social nature.

4.5. Regression Analysis

To further test the predictive power of SR on SOB, a simple linear regression was performed.
Table 7: Simple Linear Regression of SR Predicting SOB
Model R R Square Adjusted R Square F p-value
1 .682 465 463 241.88 <0.001

The regression model is statistically significant (F = 241.88, p < 0.001). The R Square value of 0.465 indicates that
approximately 46.5% of the variance in Sustainable Organizational Behavior can be explained by the perception of Social
Responsibility. This is a substantial effect size, confirming that SR is a major predictor of SOB.

A multiple regression was then conducted to see which specific dimensions of SR contribute most to predicting SOB.

Table 8: Multiple Regression of SR Dimensions Predicting SOB

Predictor Variable Beta (B) t-value p-value VIF
(Constant) 2.456 0.015

Economic SR 112 1.987 0.048 1.82
Legal SR .089 1.654 0.099 1.91
Ethical SR 378 5.432 <0.001 2.15
Philanthropic SR 289 4.121 <0.001 2.03

Model Summary: R =.724, R Square =.524, Adjusted R Square =.517, F =37.65, p < 0.001

The multiple regression model is also highly significant (p < 0.001) and explains 52.4% of the variance in SOB (R Square
=.524), an improvement over the simple model. The Beta () coefficients show the relative importance of each predictor. Ethical
Responsibility (B = .378) and Philanthropic Responsibility (f =.289) are the strongest and most statistically significant (p < 0.001)
predictors of Sustainable Organizational Behavior. Economic Responsibility is also a significant but weaker predictor (p < 0.05).
Legal Responsibility is not a significant predictor in this model (p > 0.05). The Variance Inflation Factor (VIF) values are all well
below 5, indicating that multicollinearity is not a concern. This analysis clarifies that it is not merely "doing good" in a general
sense, but specifically acting ethically and philanthropically that most powerfully drives affiliates to behave sustainably.

5. DISCUSSION

The findings of this study provide robust empirical support for the central hypothesis: there is a strong, positive, and
significant relationship between the social responsibility of higher education institutions and the sustainable organizational behavior
of their affiliates. The results align with prior research in both corporate and university settings, suggesting that an institution's
commitment to its social contract is a powerful lever for cultivating an internal culture of sustainability (Rupp et al., 2013); Leal
Filho et al., 2019).
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